CONDÉ NAST NAMES JOSEPH LIBONATI CHIEF COMMUNICATIONS OFFICER

NEW YORK – November 12, 2018 – C
 ondé Nast president and CEO Bob Sauerberg today
named Joseph Libonati chief communications officer for the company. In his newly expanded
role, Libonati will oversee the development and execution of all internal and external
communications strategies for Condé Nast. He previously served as senior vice president of
corporate communications.
“As Condé Nast continues to transform into a full-fledged media company, strategic
communication is vital to every aspect of our organization,” said Sauerberg. “Condé Nast is the
most influential company in the industry, with the world’s most iconic brands, innovative content
and leading digital, video and data capabilities. Joe is a big part of how we are communicating
that to our advertising partners, the creative community and our audiences.”
Libonati’s career in communications spans more than two decades. He joined Condé Nast in
2013 as vice president of corporate communications. Prior to that, he served as senior vice
president at Rubenstein Communications, where he worked with a number of high-profile media
clients including Paramount Pictures, USA Network, Zynga and Viacom. Before that, he
managed the New York team of Principal Communications Group, overseeing clients including
Google, YouTube and Machinima. He also spent seven years at NBCUniversal, where he
managed corporate communications strategies for the company’s cable portfolio and digital
programming divisions.
Libonati began his career in communications at PMK and later, ID/PR, where he represented
some of the entertainment industry’s most widely-known and award-winning actors, musicians,
directors and producers.
About Condé Nast:
Condé Nast is a premier media company renowned for producing the highest quality content for
the world’s most influential audiences. Attracting more than 144 million consumers across its
industry-leading print, digital and video brands, the company’s portfolio includes some of the
most iconic titles in media: Vogue, Vanity Fair, Glamour, Brides, Self, GQ, GQ Style, The New
Yorker, Condé Nast Traveler, Allure, AD, Bon Appétit, Epicurious, Wired, W, Golf Digest, Teen
Vogue, Ars Technica, Pitchfork, them and Iris. Condé Nast Entertainment, was launched in
2011 to develop film, television and premium digital video programming.
For more information, please visit Condenast.com and follow @CondeNast on Twitter.
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